Richfield 2040 Comprehensive Plan

Community Brief #1: Phase | Public Engagement Summary

Phase | of the public engagement process for the Comprehensive Plan Update occurred over a three-month
period between April 2017 and June 2017. This process included a variety of public engagement activities. Each
activity was designed to garner public feedback regarding Richfield as a community. For example, participants
were asked what makes Richfield a great place to live, work, and play. Other questions focused on their favorite
amenity and biggest concern. These types of questions were asked in person at “pop-up” events and online
through an interactive mapping tool. Marketing for this effort was also conducted through regular social media
posts via Facebook, a guest column by City Planner Melissa Poehlman in the Sun Current, and through the help
of the Comprehensive Planning Advisory Committee.

Input received during the public engagement activities were analyzed and compiled to better understand key
themes (e.g., issues, opportunities, needs and assets). A summary of the Phase | public engagement activities
and findings are highlighted throughout this Community Brief. Results from the public engagement activities are
also documented in Attachment A.

Overall, City Staff and the Advisory Committee were able to reach over 1,250 community members:

e Online Mapping Tool
0 900 unique visitors
0 100 unique responses to the survey

e Pop-Up Events
0 Interaction with over 100 community members
0 60 participants took the survey

e Advisory Committee
0 More than 1,700 surveys and informational flyers (paper copies) distributed
O Engaged over 15 community groups/events

Pop-up Events

“Pop-up” events are designed to “meet-people-where-they are,” and to be interactive and casual. This approach
has proven to be effective compared to traditional open houses that expect “people-to-come-to you.” In that
respect, the “pop-up” events selected for Phase | focused on locations with large volumes of foot traffic. More
importantly, the locations selected for this effort targeted unrepresented populations. This helped ensure all
“voices” were heard during the Phase | public engagement activities.

Staff attending the events distributed S5 gift cards to residents who participated in the questionnaire. Funds for
the gift cards were provided by the Bloomington, Edina and Richfield State Health Improvement Program (SHIP).
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The pop-up events occurred at the following locations and times:

1. Transit Stops and Routes: May 9" between 8:00 a.m. and 11:00 a.m.
2. Loaves and Fishes (Hope Church): May 10" between 5:00 p.m. and 7:00 p.m.
3. City Hall/DMV: May 30" between 2:00 p.m. and 6:30 p.m.

Online Engagement Tool

Online engagement tools help reach larger audiences and provide a convenient way for people to participate in
the process at home. The online engagement tool selected for the Phase | public engagement activities included
an interactive mapping platform (i.e., Wiki Maps) that gave community members the opportunity to provide
comments, answer questions, and pinpoint places of interest. All responses were collected anonymously.

City Staff promoted the online engagement tool and “pop-events” via Facebook. Thus, Facebook provided
another avenue for community members to participate. Discussions did occur on Facebook regarding the Phase
| public engagement activities and comprehensive planning process. City Staff answered any questions that were
posted on the City’s Facebook page.

Advisory Committee

A Comprehensive Planning Advisory Committee was appointed by City Council. The committee is comprised of
14 residents with varying backgrounds. Each committee member served as a “champion” of the process by
promoting the Phase | public engagement activities. In this capacity, each member attended a community event
or went door-to-door to promote the comprehensive planning process. Each member was given 50
informational flyers/surveys to distribute. The flyers provided information about Richfield currently, the purpose
of the comprehensive plan, and ways to be involved in the update process. Many Advisory Committee members
enthusiastically took to their ambassador/champion role and requested hundreds of additional flyers to
distribute.

Translation of Materials

The informational flyer and survey was translated into Spanish. Staff who spoke fluent Spanish also attended the
“pop-up” events and participated in some great in-depth conversations with our Spanish-speaking residents.

Key Themes

Some key themes emerged throughout the Phase | public engagement activities. These themes and findings will
serve as a foundation for updating the comprehensive plan, including refining the plan’s goals and policies, and
guiding future transportation, parks, and trail needs. That said, there were also several topics on which the
respondents were split. These topics focused more on the character of Richfield and how residents perceive the
community.

A brief summary of findings is provided below.

Urban vs. Suburban

Responses showed a divide between residents who see Richfield as an urban extension to South Minneapolis
and those that view the community as more suburban and, in some respects, a bedroom community. Most
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respondents valued Richfield’s proximity and convenient access to the airport, Mall of American and downtown
Minneapolis. Many praised the fact that Richfield feels more suburban but offers the urban benefits of a larger
city. Based on these responses, “The Urban Hometown,” remains an apt description of Richfield for many.

Higher Density vs. Lower Density

Responses were similarly divided in regard to development intensity. Some participants favored higher density
residential and commercial development patterns, leaning more towards an urban footprint for Richfield. Others
view Richfield as a primarily single family residential community, and feel that it should remain this way in the
future. Most expressed the need to preserve and maintain the existing housing stock.

Affordable Housing Need vs. Too Much Affordable Housing

Affordable housing was noted as one of the community’s biggest concerns. The reason for this concern was once
again split, with some participants indicating that there is too much affordable housing and others calling for
more. Participant’s definitions of affordable housing ranged from single-family homes for first time home buyers
to poorly maintained apartment buildings. Overall, residents value the affordable options that exist today.

Redevelopment

There is a strong desire to see investments made on the east side of town. Comments focused on redevelopment
efforts along 66 Street (east of Nicollet Avenue), including enhancing the aesthetics along the corridor.
Responses related to the west-side of the community (west of Lyndale Avenue) focused on the need for
beautification efforts along Penn Avenue as well as improved traffic and pedestrian safety in the area.

Larger redevelopment concern focused on the Hub. Many responses focused on the need to redevelop the area
and provide better aesthetics. Some responses were directed at the need to attract and provide more diverse
shopping options. However, it is important to note that the typically-underrepresented populations (e.g., older
residents, transit riders, and non-white residents) value the HUB's existing businesses (e.g., pharmacy and
grocery store) and its proximity to transit.

Valued Characteristics

Respondents valued a number of things about Richfield. Common words used to describe the city included
“diverse,” “friendly,” “proximity,” “small town,” “nice,” and “quiet.”

” u n u

Valued Amenities

Responses showed that residents value the parks in the community. In particular, Woodlake Nature Center,
Augsburg Park, and Veterans Park. The diversity of Richfield was also noted and highly regarded as a valued
amenity for the community.

Desired community amenities included a dog park, bike connections, and the beautification of commercial
corridors, such as 66 Street and Penn Avenue.
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Community Brief #1: Phase | Public Engagement Summary

Attachment A- Findings
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Richfield 2040: Public Engagement Phase 1 Results
Approach
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What have we heard?
Identify the City’s Best Characteristic
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What have we heard?
What is your favorite place in Richfield?
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What have we heard?
What is your favorite place in Richfield?

— - v
o) -V N

AV Ma===

F‘.: vig 2 : v; 4

:? E_ ﬁ = g . o = = :? E 63rd 51

E ig.'_l.r- i B g : :‘: ] 5 II|_,.--—t—'

3 (% Proximity to shops and local restaurants L C)ES el s Femog @ _

= (e.g.Lyn 65 and Pizza Luce. @}} z ;f& 2 w‘

-

3 ¥ L @
EEth St ! Rich# St

R IR E | T Residents have a strong connectiontothe § = = & 2
a0 T 3 ] 3 =l ) =g =3
1225 o T e community’s parks and open spaces. R,
FE =8B 5 E enter Yo R PEN 2B m{;ﬁ‘ 3
A= =2 < f‘._‘ :‘L —~ o - J S ] o
L 4 EI: "_I" o :-' 7] I' ; = Q
i t o )
Y ap
o L
2 3 ' =
W J/Dth St ;, H _E- W E 70th 5t
' > eF DG < = @
ST T = o= ) T = =]
Many respondents indicated Wood Lake, < B @ B = 3
i M -5 Y = =t
Veterans Park, and Augsburg Park as their 155 5 1 w g o, g
. . . * 17} - = 3
favorite place to visit. s 8 g o
— ol :-.I
S W73rdSt 5 :" pu
L ‘v £ E W 7dth S5t o = =
z [5¢ ) 2 5 S,
W TSth St f’n“ W 75th 5t w 75 St 1« {w:\ 7 - ’r@ ? -'-\:‘- -;E
> ) v @
55) Q«

| 77th St

W Tath St l: u ) W 7&th 5t o’

:
E@
i

- ~ e — 5 B lm




What have we heard?

What is a needed amenity in Richfield?
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What have we heard?
What is a needed amenity in Richfield?
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What have we heard?

Identify your biggest concern for the future of Richfield?
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What have we heard?
Identify your biggest concern for the future of Richfield?
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What have we heard?
How do you typically | What makes Richfield a great place to live,

travel to your favorite
place in Richfield?
(Choose all that apply)

=
5,

work, and play (key themes)?

P Respondents enjoy the city’s proximity to downtown Minneapolis, MSP Airport, local
- businesses, and the Mall of America.

Residents have a strong connection and appreciation for the community’s parks and
open spaces.

Respondents recognize the benefits of Richfield’s small town character, inclusive feel,
and diverse people.

Car-62%

( Residents value the affordability of the community.

Residents appreciate and utilize the bike and pedestrian trails throughout the
community.

|
|
|
|
|
|
|
|
|
|
|
|
|
Walking - 47% l . .
: What should Richfield look like in 2040?
|
|
|
|
|
|
|
|
|
|
|
|
|

Respondents envision more diverse housing opportunities, people, and local small
business opportunities.

B|k|ng -38% @ Residents expect blighted areas of Richfield to be redeveloped.
Respondents anticipate there to be more opportunities or improved services for
walking, biking, and transit.

Residents expect enhanced education opportunities and standards along with
modernized facilities.

Transit - 0.05%

Residents envision less concerns about crime through greater enforcement and
community engagement.
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Richfield 2040 Comprehensive Plan

Community Brief #2 Phase Il Public
Engagement Summary

The City of Richfield hosted an open house on August 17th, 2017 from 3 p.m. to 7 p.m. at City Hall. The
open house served as the second phase of public engagement activities for the Comprehensive Plan
Update. The open house provided residents an opportunity to review and comment on draft elements
of the plan. Specific items for comment included draft goals, concept ideas for the land uses near 66th
Street and Nicollet Avenue, and draft park recommendations. The open house boards are provided in
Attachment A.

The open house was marketed through a community-wide mailing, social media posts via Facebook, and
through the help of the Comprehensive Planning Advisory Committee. Marketing materials also
indicated (in Spanish) that a translator would be available during the open house. The Spanish translator
engaged and assisted Spanish speaking residents at the meeting.

Overall, the open house was well attended. Over a hundred residents signed-in; however, general
observations indicated much more in attendance. Many of those in attendance stated that they learned
about the event through the community-wide mailing or through the City of Richfield's Facebook page.
A summary of the open house findings is highlighted throughout this Community Brief.

Key Themes

Most of the open house boards were interactive, allowing participants to vote on questions or provide
written comments. Each comment was documented and reviewed by the study team to determine key
themes. This qualitative assessment will help inform changes to the Comprehensive Plan. A summary of
these findings is listed below.

Richfield, the Urban Hometown

Residents were asked to help define what an "urban hometown" means to the community. A draft
statement was provided for comment. In general, the public felt the definition captured the community.

Draft Goals

The draft goals for land use, housing, transportation and parks were on display for comment. In most
cases, residents were split on whether they agreed or disagreed on the goal statements. As this pattern
emerged during the open house, study team members engaged residents on their reasons for voting
one way or another. Staff learned residents were reacting to the goal statements differently. For
example, those who agreed with the goal statements felt the statements captured Richfield positively.
Those who responded negatively felt the goal statements were not being achieved today, and therefore,
disagreed with the statement. However, those who disagreed with the goal statements felt the



statements represented a positive future for Richfield. This finding suggests most participants were in
favor of the goal statements, regardless of how they voted.

66th Street and Nicollet Avenue Concepts

Many residents gravitated towards the concept boards developed for the 66th Street and Nicollet
Avenue area. These concepts were supported by findings from the market analysis. More importantly,
the concepts were presented as "ideas" to consider if the area redevelops over time. Key themes from
the discussions and comments included:

e Residents were largely in favor of redevelopment patterns that supported mixed-use
developments with a strong focus on commercial uses.

e Both concepts include the redevelopment of a small portion (south-west quadrant) of the
Academy of Holy Angels property. Residents expressed a strong desire to keep this area
undeveloped.

e Thereis a strong desire to see more local/small businesses in the area.

e Residents would like to see more restaurants, coffee shops and neighborhood services (e.g.,
grocery and hardware stores).

e Ingeneral, housing is supported if it is integrated with commercial development and is not the
primary use. These comments were primarily focused on the Hub property.

e Residents indicated a strong desire to provide the area with a "facelift" through facade
improvements, landscaping and pedestrian amenities.

e Residents expressed concerns about future building heights and their potential impact to
adjacent neighborhoods.

Parks

The draft park recommendations generated a lot of discussion amongst residents. A key item on display
included potential sites for a future dog park. Potential locations include Christian Park, Donaldson Park,
Lincoln Field, Taft Park, Veterans Memorial Park and Garfield Park. Residents were asked to vote on
their preferred location. Many participants selected Donaldson Park and Veterans Memorial Park as a
preferred location. Regardless of the location, participants agreed a dog park would be beneficial to the
community.

Other items on display for comment included potential locations for a new soccer field. However, little
input was received to determine a preferred location.

Overall, residents are pleased with Richfield's parks and amenities. Most of the conversations and
comments focused on specific park improvements (e.g., programming, operations and maintenance).

Land Use and Housing

The majority of the discussion on land use focused on housing. In general, there was consensus among
existing residents that the housing stock is meeting today's needs and plays a large part in why people
chose to live in Richfield. However, the term "housing affordability" has a different meaning to many.
Residents defined "affordable housing" as single-family homes for first time homebuyers to apartment
buildings in disrepair. In some cases, residents felt Richfield has too much affordable housing.



Transportation

The transportation boards described Richfield's Bicycle Master Plan (2017) and multimodal goals.
Discussions and comments indicated a strong support for multimodal options and expanding the transit
system. For example, residents generally supported improvements for safe pedestrian connections and
transit amenities (e.g., shelters and garbage cans). However, responses on the bicycle network varied
widely. Most of these comments regarded recent bike lane improvements. In that respect, staff fielded
qguestions on the benefits in expanding the bicycle network.

Comments were also received on the roadway system. Most of these comments pertained to spot
improvements, such as signal timing, infrastructure improvements and crosswalks. Discussion also
focused on current improvements along 66th Street and programmed improvements (e.g.,77th Street
underpass) throughout the community.



Attachment A- Open House Boards



Comprehensive Planning 101

Q. What is the Richfield Comprehensive Plan?

A.The Richfield Comprehensive Plan addresses the topics of land use, housing,
transportation, parks and more. This document helps shape how Richfield will
grow and change over the next 20 years.

Q @ @ [ The City of Richfield consults the plan when:
o]
- 1. A developer or property owner
proposes to build a new building.

Plan? bikeway, or planning a transit project.

A.The comprehensive plan provides guidance to elected officials, City staff, 3.Maintaining and investing in our

developers, neighborhood groups and other community stakeholder to ensure park system.

progress towards a common vision. 4. Designing programs and strategies
for affordable housing and

Q. Why is the City updating the Comprehensive Plan? employment.

A. Richfield is required by State law to update our comprehensive plan every
ten years. The current Richfield Comprehensive Plan was adopted in 2008.




Comprehensive Planning 101

Q. How will Richfield grow over the next twenty years (2040)?

A.The region is projected to grow at a slower pace than previous forecasts used in the 2008
Comprehensive Plan. Over the next 20 years, Richfield is expected to see moderate growth in
population, households and jobs.

2008 Forecasts Current Forecasts

Population Households Jobs Population Households Jobs

37,700 16,500 17,100 35,228 14,818 15,604

41,300 18,00 17,600 35,700 15,600 16,600

45,000 19,500 18,100 35,600 16,000 17,100

35,900 16,400 17,500




Early Public Engagement Findings

Q. What has occurred over the past few months?

A. Richfield hosted informational booths throughout the community between April and June. An on-line mapping
tool/comment form was also provided during this time. This was an opportunity for Richfield residents to provide
input on what makes our community a great place to live, work and play.

Q. What did you hear?

A. Input received during the public engagement activities were compiled to better understand key themes
(e.g., issues, opportunities, needs and assets).

What is the city’s best characteristic? What is a needed amenity? What is your favorite place? What is your biggest concern?
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Early Public Engagement Findings

Q. What makes Richfield a great place to live, work, Q. How do you typically
and play (key themes)? travel to your favorite

. . - n
&) Respondents enjoy the city’s proximity to downtown Minneapolis, MSP Airport, local businesses, place in RI Chfl el d -

and the Mall of America. (Choose all that apply)

) Residents have a strong connection and appreciation for the community’s parks and open spaces.

7) Respondents recognize the benefits of Richfield’s small town character, inclusive feel, and diverse people. @

7) Residents value the affordability of the community.

Biking - 38%
) Residents appreciate and utilize the bike and pedestrian trails throughout the community.

Q. What should Richfield look like in 2040?
(4] Respondents envision more diverse housing opportunities, people, and local small business opportunities. @

@ Residents expect blighted areas of Richfield to be redeveloped. Walking - 47% Transit - 0.05%
(4] Respondents anticipate there to be more opportunities or improved services for walking, biking, and transit.
@ Residents expect enhanced education opportunities and standards along with modernized facilities.

o Residents envision less concerns about crime through greater enforcement and community engagement.




Richfield, The Urban Hometown

Q. What does an Urban Hometown mean to Richfield?

The Urban Hometown, is a community that reflects the characteristics of living

in a close-knit community, while surrounded by the amenities and resources of a
broader metropolitan area. The urban hometown feeling is rooted in the personal
connections cultivated within our neighborhoods, parks, schools and streets.
These connections are reinforced by quality housing, local commercial centers,
recreational opportunities, and the cultural diversity found within our city. Our
proximity to the Twin Cities only serves to expand the opportunities available to
our residents, providing the best of both small town living and urban life. Our goal
is to embrace these characteristics, and take steps to maintain and enhance the
culture and community that makes us an urban hometown.

Q. Does the Urban Hometown definition accurately
capture who we are as a community?

S_trongly Disagree Neutral Strongly
Disagree Agree
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Low Density Residential (LDR)

The low density residential category allows

for the mixture of single-family detached and
attached units such as, duplexes and lower
density townhomes. Low Density residential
development ranges from 1 to 6 units per acre.

The intent of this category is to provide space to
allow for goods or services that neighborhood
resident’s need on a frequent basis. Neighbor-
hood commercial uses must fit within the charac-
ter and scale of a residential neighborhood and
should be accessible by foot and bicycle. The
size of neighborhood commercial is limited to
5,000 square feet.

Mixed Use (MU)
Ll

The intent of the Mixed Use category is to
create a district that is a vibrant and pedestrian-
oriented. That would accommodate residential,
shopping, recreational and businesses uses

in a flexible arrangement. Mixed-use densities
are generally consistent with the high-density
multifamily areas or higher.

Land Use Plan

Medium Density Residential (MDR)

P LA
Medium density residential accommodates at-
tached housing, predominantly townhomes or
condominiums ranging from 7 to 12 units per
acre. Medium density residential also includes
manufactured housing.

Medium-High Dei

iy

Medium - High Density Residential includes
multi-unit and multi-building developments. The
intent is to allow for higher density housing, such
as townhome developments. The allowed
density would range from 12 to 24 units per
acre and no greater than 4 stories tall.

High Density Residential includes multi-unit and
multi-building developments at a more iniense
scale. The allowed density range is a minimum
of 24 units per acre. High Density Residential
uses are primarily located convenient to trans-
portation, utility, security, shopping and social ser-
vices 1o support higher concentrations of people.

Community Commercial (CC) Community Commercial/Office (CCO) Regional Commercial (RC)

Community Commercial accommodates a wide
variety of retail goods and services that are
more intense than neighborhood scale commer-
cial. Community commercial uses are primarily
located along major local corridors, such as 66th
St., Penn Ave., Nicollet Ave., and Portland Ave.
An example of an existing community commer-
cial area is the HUB. Community commercial
uses can contain buildings up to 150,000
square feet in size.

Office uses are accommodated in several of the
residential and commercial land use categories.
However, the office land use category is intended
to provide stand-alone office development. These
stand-alone developments may include such uses
as office-showrooms, research and development
facilities, real estate offices or banks. A floor
area ratio (FAR) of 0.20 should be achieved for
stand-alone office building development.

Community Commercial/Office allows for the
presence of offices. Within this category, office
uses are to be integrated into the overall devel-
opment up to a total building size of 150,000
square feet. Office uses would preferably be
located above retail uses or situated in stand-
alone building developments.

Public and Quasi-Public

Public and Quasi-public uses include all civic,
county and state facilities (excluding parks);
religious facilities, schools and other similar
non-profit uses.

Regional Commercial uses are primarily, if not
exclusively located along regional corridors
that provide visibility and accessibility. These
commercial land uses are larger in scale,
ranging from 150,000 + square feet. Primary
uses would include large anchor retail tenants,
mid-sized retailers or a collection of specialty
retail tenants fashioned in lifestyles centers,
shopping malls or large stand-alone buildings.

The park designation includes all public parks,
public playgrounds and trail corridors.

RO

The HDRO includes multi-unit and multi-building
developments with the presence of office uses.
Like the HDR category, a minimum density of
24 units per acre is required.

Regional Commercial/Office (RCO)

Regional Commercial/Office allows for the
presence of offices. Office uses are to be
integrated into the overall development with
buildings exceeding 150,000 square feet in
size. Office uses would preferably be located
above retail uses or situated in stand-alone
building developments.

Right-of-Way

Right-of-way includes all public land that is
under the jurisdiction of the City of Richfield,
Hennepin County or the State of Minnesota that
is generally devoted to transportation and/or
utilities.




Land Use Plan

Q. What is the difference 5 e ECEEEE =Y
between the Comprehensive m o = '
Plan and the Zoning Ordinance?

A. The comprehensive plan guides land

uses and informs future land use decisions.
The Zoning Ordinance is part of the City Code
and regulates the type, scale and intensity of
development which may occur in the specific
zoning districts. To fully understand how a parcel
of land can be used, you first need to know how
the land is planned in the Comprehensive Plan,
and then determine how the land is zoned.
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Q. Does the Comprehensive
Plan propose any changes to
the land use plan.

A. Minor changes have been made over the

. Zoning Designation
past five years to the land use plan. Land Ptk zoningDisicts )
use changes are anticipated to be focused L] rsewe amiy

[ R1 Low-Density Single-Family

around 66th & Nicollet. Minimal changes are [ v Ty

. I PMR Pianned Multi-Famity [F5% MU-N Mixed Use-Neighborhood
expected throughout the remainder of the [ 2 it Famiy 253 w-C Minea Use-Commurity
. [_] MR-21CAC Mutti-Fam + Cedar Overlay [l MU-CICAC Mixed Use + Cedar Overiay
C|ty_ [ MR-3 High-Density Multi-Family MU-CIPAC Mixed Use + Penn Overiay
[ so service Office [ MU-R Mixed Use-Regional
(&5 PMU Planned Mixed Use




Land Use Plan

Q. What are the land use goals for the comprehensive
plan?
A.The comprehensive plan’s draft land use goals include:

* Maintain and enhance the “urban hometown” character of Richfield.
¢ Develop identifiable nodes, corridors and gateways throughout the community.

¢ Provide an economic climate within Richfield that will encourage the availability
of quality goods, services and employment opportunities for residents.

Q. Do the draft land use goals capture your vision for
Richfield?

Strongly ] Strongly
Disagree Disagree Agree




66th Street and Nicollet Avenue Market Analysis

Q. What is a market analysis?

A. A market analysis typically outlines key demographic data and economic/market factors. This
information can help determine if any new land uses (e.g., housing, retail, or office space) could be
supported in an area.

Q. Why was a market analysis prepared for this area?

A.We wanted to better understand the future development potential for the area. The findings helped shape
concepts on how the area may redevelop over time. The study is intended to be a resource for the city
and property owners.

Q. What did the market analysis discover?
A. Below is a summary of the key findings:

 Commercial: The area will likely remain as a neighborhood oriented
retail area in the future.

e Big Box Retail: It is unlikely the market will support future big box (e.g.,
Target, Walmart and Home Depot) retailers.

* Housing: The local housing market remains very strong and is changing to serve a higher income
demographic. This area could attract additional multi-family homes.

» Office: The area could develop a relatively small amount of office space geared towards professional services.

e The Hub: The Hub property is privately owned. Future development of the site is unknown. However, the
site could support a mixture of neighborhood retail, various residential homes, and limited amounts of
office space.




66th Street and Nicollet Avenue Concepts

: CSELTE i e A e e ey Does this concept portray a development

SRS

= gL :
L MEN T CONCERT A o buhi L Joa TR option that fits the character of Richfield?

REDEVE
Commercial

§ [ et B Place a dot below to answer the question.

Strongly Disagree Neutral Agree Strongly
Disagree Agree

What do you think?

Please share your thoughts here

H Key Plan Elements
.+ Lifestyle retail/shopping center
4 * Pedestrian-friendly “Main Street”
* Placemaking features/public art
- Outdoor plaza spaces
* Pedestrian walkways
* One to two story buildings

The concept represents an idea on what the area could look like in
the future. This concept is based on the market analysis.




66th Street and Nicollet Avenue Concepts

= R ENE ) BT 1 G TR G W L.,ged — Does this concept portray a development
R%?'FLOPMEN e ARSI WG e B coneca option that fits the character of Richfield?
= : : , sl Place a dot below to answer the question.

Residential
. High Density

« Do o—o 9o o o

Mixed-Use
Strongly Disagree Neutral Agree Strongly
Disagree Agree

What do you think?

Please share your thoughts here

W

b Key Plan Elements
+ Compact, mixed-use development
= Street-oriented architecture
* Pedestrian-friendly streetscapes
+ The straightening of W 65th Street
+ Multi-story buildings - residential above ground level shops/restaurants
= "Main Street”
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The concept represents an idea on what the area could look like in - e —

the future. This concept is based on the market analysis.




Housing

Q. How will the comprehensive
plan address housing?

A. At a minimum, the comprehensive plan has

to address affordable housing. Housing choices
allow households to find housing affordable to them
in the communities where they want to live. A full
range of housing types can help increase resiliency
as cities experience changing demographics and
economic conditions

Q. Does Richfield have a specific
role in housing?

A.The Richfield Housing and Redevelopment
Authority (HRA) was created in 1975 to assure
the long-term vitality of Richfield’s residential
and commercial property. It uses federal,

state, and local funds to create and administer
programs that encourage investment in Richfield.
The HRA consists of five board members who are
nominated by the Mayor and approved by the City
Council, serving staggered five-year terms. The
City Manager serves as Executive Director, while
Community Development Department staff manage
the programs.



Q. What are the housing goals
for the comprehensive plan?

A. The comprehensive plans’ draft housing
goals include:

* Maintain and enhance Richfield’s commitment
to housing maintenance, rehabilitation and
redevelopment, resulting in an attractive, desirable
and prosperous community.

» Ensure sufficient diversity in the housing stock
to provide for a range of household sizes, income
levels and needs.

Q. Do the draft housing goals
capture your vision for Richfield?

Housing

Strongly

Disagree
Disagree 9

Strongly
Agree
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Transportation

Q. How will the comprehensive plan address
transportation?

A. The comprehensive plan will recognize the recently adopted Bicycle Master
Plan and Complete Streets Policy. The Complete Streets Policy incorporates the
philosophy that the streets and roadway sections throughout Richfield should be:

» Designed and operated in a safe, accessible, maintainable, and financially
reasonable way with an acceptable level of service.

* Determined with consideration of the community values identified on a
project-by-project basis using a thorough public involvement process that
invites all residents and impacted parties to participate as stakeholders.

Q. Does Richfield have a specific role in
transportation?

A. The Public Works Department uses the comprehensive plan to identify
transportation projects to be considered in the Richfield Capital Improvement
Plan/Budget. This plan is approved by the Council and puts timelines and
resources behind the projects. When the time comes for the planning phase of a
project, Staff uses multiple commission created policies and public involvement to
create a design that best serves the community of Richfield.



Transportation

Q. What are the transportation goals for the
comprehensive plan?
A.The Comprehensive plan’s draft transportation goals include:

¢ Improve pedestrian and bicycle travel in the City.
Explore opportunities to enhance mass transit systems.
Improve regional and local mobility and safe access to the City.

Encourage development of areas where vehicle use is minimized.

Encourage the use of alternative power sources for public
vehicles.

Q. Do the draft transportation goals capture
your vision for Richfield?

Strongly Neutral

Disagree
Disagree 9

Strongly
Agree




Draft Parks Master Plan (10+ Years)
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Q. How will the comprehensive plan address parks?

A.We have taken a more in-depth look at our parks. As part of this effort, Richfield is exploring improvements to each of the
parks. This may include adding new facilities, removing existing facilities or maintaining what we have in our parks.

Q. What are some of the proposed recommendations?

A.We are looking to create stronger destinations by investing in several parks, such as Veterans Memorial and Woodlake
Nature Center. We are also looking to provide new facilities to accommodate a growing need in soccer fields and dog parks.




Christian Park

Donaldson Park

Lincoln Field

Taft Park

Veterans Memorial Park

Garfield Park

(Space for dog run only)

Adams Hill Park

Donaldson Park

Jefferson Park

Lincoln Field

Madison Park

Roosevelt Park




