
CITY OF RICHFIELD PUBLIC WORKS 
“RICHFIELD DRIVES 25” CAMPAIGN

Vision
The “Richfield Drives 25” Campaign will build awareness 
of and enthusiasm for a community positive campaign to 
drive slower, an initiative that will improve the quality of 

life, increase safety, and save lives in Richfield.
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Strategies

• Nudge civic pride: “We’re Richfield and we’re proud to 
slow down to create safer roads.” 

• Inspire residents and visitors to change their behavior 
for the safety of others and themselves.

• Engage viewers with retail brightness and fun.

• Appeal visually, intellectually, and emotionally

• Include appropriate statistics and data to build a strong 
case for the 25 mile-per-hour initiative.
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                                         Rather than stressing a 
negative message (“slow down!”), the city of Richfield can 

communicate a positive one that encourage residents
to practice healthy actions. Driving 25 will benefit 

themselves and others in unexpected ways. This more 
upbeat angle invites viewers to be active

participants in their own community.
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The campaign centers on the graphic treatment of the Richfield Drives 25 
theme. The logo square will appear as the colorful hinge for all messaging 
and become a signature mark on every element of the initiative.

see your neighbors
Higher vehicle 
speeds result 
in more 
fatalities and 
injuries.

25
D R I V E S
RICHFIELD
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A “soft” campaign will focus on making positive
appeals to Richfield residents and visitors, keeping

the message light and uplifting. 

Spanish language translation will increase inclusion
and involvement.



          BbCcDdEeFfGgHhIiJjKkLlMmN
          nOoPQqRrSsTtUuVvWwXxYyZz
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Secondary font: Proxima Nova Bold (current)

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz

Proxima Nova Light

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOo
PpQqRrSsTtUuVvWwXxYyZz

Aa Headline font: Proxima 
Nova Extra Condensed 

Extrabold (new)

Proxima Nova is a Richfield brand typography—readable at a 
distance, bold, and retail-oriented.
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CITY LOGO
COLORS AND 
SUPPORTING 

PALETTE

SWEET 
STREETS

COLOR 
PALETTE

• Background imagery is reminiscent of city blocks, traffic 
signs, aerial view of the city, or slowed down movement

• Visuals are striking, with broad appeal and youthful energy

• Color is unexpectedly vibrant with stand-out messaging 

• Hues are connected with other Richfield campaigns 
(Sweet Streets, etc.) so there is consistency



CITY OF RICHFIELD PUBLIC WORKS RICHFIELD DRIVES 25 CAMPAIGN 14 NOVEMBER 2023 PAGE 8
© BARSUHN Photography

Neighbors

Events

Landmarks

Heighten the sense of inclusion and neighborliness by incorporating original 
photography of local elements.
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Introduce residents to a positive Richfield initiative
• Ad templates (local newspapers)

• Website page treatment for the City of Richfield’s website
• Social media

• Newspaper articles (local)
• Street banners
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newspaper 
and online ads

www.richfieldmn.gov/25

Wave to 
neighbors

Make the trek peaceful

Welcome to 
our caring 

community

www.richfieldmn.gov/25

www.richfieldmn.gov/25

Make 
the trek 

peaceful
www.richfieldmn.gov/2525

D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD
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Richfield website 
and secondary page

“Richfield Drives 25” will build awareness of and 
enthusiasm for a community positive campaign to 

drive slower, an initiative that will save lives in Richfield 
— enhancing safety and qulaity of life!

What’s so smart about 25 miles per hour?
Um idebitatur aliquae es sit, cullandaerum res nosam, quid quiamet aut ipitae. Volupicabo. Nam, omnimus, ut ent 
occusapit fugiae aut et etur? Abo. Ad quiant. Et ligendandae res ne con ressedi tatibus issiIs et ea volenimpor sunt etus 
soluptatiae venissit et, sunt ut volutet eumet, saped milis mo occulle sseribusti delibusam, ut eaque perspis quossim 
dolupti is alit verument et vent hillacerum etur?

Ibusae volorumqui nos autatem fuga. Itasperum conseque voluptas pa sitatia perae volorei cidellaut moluptatur reicia 
commoloria qui commodici officid eniendipsum verepre pudanto te velest es excernatiati con nonsequi dolupta sinus 
dollorecae simenis si aut quiam ne nimusaestet et idelitatem laciis aliquia tatqui quossequi reius.
Rem qui re venti occatemquam es il ium etur? Itatempos utem nate qui conet as dolorrum se esti id ulpa consenda 
corum fugias aligeni scitiae alis cum rerro totatiis m

R I C H F I E L D  D R I V E S  2 5
Facts about driving 25
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D R I V E S
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street banners

Slower is 
beautiful

Make the  
trek 

peaceful

Progress 
at a safer 

pace

25
D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD
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Build involvement through persuasive information 
• Flyers and postcards

• Event materials and community event display
• School driver’s training

• Festival booths
• Newspaper articles

• Postcards
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direct mail 
(check out the facts) postcards

6700 Portland Ave.
Richfield, MN 55423

Traveling at 
lower speeds 
expands your
field of vision. 
Perferes et re sam hillab ius 
ipsant et volorer sperepudis 
atur as alique plabo. 

Find out more:

100% at 
25 mph

65% at
45 mph

Stay calm, 
enjoy the 
view

Slower is 
beautiful

Your neighbors thank you

           www.richfieldmn.gov/25

Woodlake 
Nature Center

25
D R I V E S
RICHFIELD25

D R I V E S
RICHFIELD25

D R I V E S
RICHFIELD
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banner stands and 
community events

www.richfieldmn.gov/25 www.richfieldmn.gov/25 www.richfieldmn.gov/25 www.richfieldmn.gov/25

At 
lower 

speeds, 
you can 

react 
more 

quickly

20
MPH

30
MPH

40
MPH

TH
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FT

119
FT

164
FT

Wave to 
neighbors

ImagineImagine
sereneserene
tripstrips

w

Sledding at 
Augsburg Park

Take a 
scenic 
jaunt
Woodlake 

Nature Center

25
D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD
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Strengthen commitment through frequency
• Murals or large banners and large window clings to be placed 
at schools, city hall, in parks, in city liquor stores, on school buses

• T-shirts worn by the public-facing city employees 
• Street / roadside information signs

• Social media
• Billboards

• Swag (lanyards, bumper stickers, pens, keychains, etc.)
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banner mural: 
ice arena, water park

The likelihood of 
fatalities 
during a crash 
decreases with your 
vehicle speed

25
D R I V E S
RICHFIELD see the smiles
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banner mural: 
city hall, Woodlake roundabout

At lower speeds, 
you can react more 
quickly 25

D R I V E S
RICHFIELD see your 

neighbors
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banner mural: 
liquor store, school tennis courts

Vehicles traveling at 
lower speeds have 
shorter braking 
distances25

D R I V E S
RICHFIELD slower is beautiful



CITY OF RICHFIELD PUBLIC WORKS RICHFIELD DRIVES 25 CAMPAIGN 14 NOVEMBER 2023 PAGE 20
© BARSUHN Step three details:

transit graphics

Richfield Drives 25 25
D R I V E S
RICHFIELD

25
D R I V E S
RICHFIELD
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glass door clings: schools, city 
hall, liquor stores, buses, vehicles

Higher vehicle 
speeds result in more 
fatalities and injuries.

See the facts
25

D R I V E S
RICHFIELD Risks of pedestrian 

deaths and severe 
injuries increase 
with your vehicle 
speed.

See the facts
25

D R I V E S
RICHFIELD

Higher vehicle speeds 
mean higher fatalities 
in a crash.

See the facts
25

D R I V E S
RICHFIELD The faster you drive, 

the more likely 
you are to cause 
pedestrian deaths 
in a crash.

See the facts
25

D R I V E S
RICHFIELD

Higher vehicle speeds 
mean higher fatalities 
in a crash.

See the facts
25

D R I V E S
RICHFIELD

Higher vehicle 
speeds result in 
more fatalities and 
injuries.

See the facts
25

D R I V E S
RICHFIELD
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t-shirts worn by 
public facing city employees

 2
5Richfield

Drives25Richfield Drives

25
D R I V E S
RICHFIELD
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street / roadside 
information signs

25
D R I V E S
RICHFIELD

Richfield Drives 25
Journey safely

Richfield Drives 25
Progress at a safer pace

Richfield Drives 25
Stay calm, enjoy the view

Richfield Drives 25
Take time for safer commutes Your 

neighbors 
thank you 25

D R I V E S
RICHFIELD Slower is 

beautiful Take time 
for safer 

commutes 25
D R I V E S
RICHFIELD
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Part 2 roll-out timeline to be determined
INITIATE phase: (date ranges)

EDUCATE phase: (date ranges)
SATURATE phase: (date ranges)

Budgeting
INITIATE phase:

EDUCATE phase: 
SATURATE phase:



City Council Meeting
November 14th, 2023



Opioid-involved emergency and hospital visits in Hennepin County

Source: Hennepin County Opioid Dashboard



Opioid-related deaths in MN, Hennepin County

Source: Hennepin County Opioid Dashboard
Minnesota Department of Health



Opioid 
Settlement 

Funds

• 18-year funding payout
• Counties and cities receive 

75%, 25% goes to State
• 1st wave – until 2031 (Johnson & 

Johnson)
• 2nd wave – until 2038



Settlement 
Funding to BER



Guidance for Use of Settlement Funds

Spend money to save livesSpend

Use evidence to guide spendingUse

Invest in youth preventionInvest

Focus on racial equityFocus

Develop a fair and transparent process for deciding where to spend the fundingDevelop



Opioid Work Update



Opioid 
Epidemic 
Webpage

Blm.mn/opioids



Press Conference, 10/26/23

Opioid 
Stakeholder 
Action 
Planning, 
January 2023

Opioid Workgroup



Opioid Work Group

Action Planning + 
Engagement



The Opioid Work Plan



Program Areas

Administration Data and 
Evaluation

Marketing and 
Education

Partnerships Rapid 
Response









Action Steps

City Council 
approval of work 

plan

18-month plan 
budget 

development

Implementation  of 
program activities

Evaluation and 
report back

Longer term work 
planning to build 
on successes and 

new data



Upcoming
• A department-wide mental health work group is being convened to guide and 

sustain this work
• Purpose: place for collaboration, develop and inform action plans that support division and city 

strategic priorities

• Review of workforce consultant recommendations related to staff capacity, hiring, 
and funding

• Linking opioid, cannabis, Bloomington Tomorrow Together, MDH infrastructure funds

• Strategic plan development with MDH

• Upcoming Community Health Assessment (CHA) and Community Health 
Improvement Plan (CHIP)

• Continue programmatic efforts, in a more collaborative manner



Specials thanks to:

Community Partners
Cities of Bloomington, Edina and Richfield
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