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=== PARTINERSHIPS

PRODUCGIS

{\Visitor Experiences }

PILLARS

{ Infrastructure }

{ddaiis - dlalls

PROMOTIONS

{ Strategic Messaging to Industry }

POLICIES

{ Existing + Future }

enabled through water accessibility and supported by outfitter
businesses.

s Ensure works of regional artists are displayed, including those that
showtase the colonial history, Civil War history, wine, and iconic
representations of the region

» Encourage building the creative economy

» Evaluate the mix and balance of offerings in both urban and rural
areas of the region, including unique dining, retail, and other
visitor amenities in the town/city center area

Products (continued)

* Explore visitor transportation options such as trolley services in
strategic locations

+ Support and grow local shopping/downtown shopping districts
such as Green Front in Farmville, Carytown in Richmond and the
Downtown Mall in Charlottesville.

Strategy Priorit iming | Strateqy Priority/Timing
- - Build reputation as a destination for dining and continue to

Expand wine tourism experiences L] develop umique restaurant experiences L]

D_a'v_elop_ tourism related to Virginia's growing breweries and ® Develop and & A trails to enhance culinary e jences ®

Develop and enhance visitor experiences related to Virginia's ®

agriculture and aquaculture products

Additional Regional Actions:

» Continue to develop winery experiences. With such a
concentration of wineries in the region, distinctive experiences at
wineries or a concentration of wineries will be eritical. Leverage
award winning wines from wineries such as Barboursville
Vineyards, Keswick Vineyards, and Pollak Vineyards, as well as
celebrity brands such as the Trump Winery. Winery
differentiation may include items such as on-site accommodations,
events, restaurants, tours, art, activities for families, etc.

* Tie history, arts, and agriculture in the region to winery
experiences

» Continue to develop breweries for a critical mass of these
experiences for visitors and develop on-site amenities and trails
similar to those offered by wineries

« Explore opportunities to tie in Virginia's history and show the
history of craft breweries

s Continue to develop agri-tourism experiences, leveraging key
seasons and offering activities for visitors year-round. With a
concentration of agri-tourism in Central Virginia, seek to develop
distinctive experiences at farms or a group of farms, including
various elements such as crafts, retail, tastings, events, educational
elements, and kid-friendly activities.
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August in Virginia
Make great new memories
before summer ends. Check
out upcoming events and the
fun surrounding August

ginia Craft Beer Month

Festivities!
" Get outside! Virginia has great
summer fesfivals that you don't
want fo miss

events

4k ORDIR 2013 TRAVEL 6UIDE SFTRIP PLANNER LOGIN | REGISTER

SEARCH VIRGINIA

places 1o stoy deals & pockoges maps

Virginia's Beaches

Virginia is a beach destination

with beaches big and small START END
Families will easily find the 082172013 11192013
beach that's perfect for them

EESION .

|Select..

LOVE Around Virginia
LOVEworks are popping up all
over the stale. Find out where
the LOVE is and go create
some pholo memories.
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VIRGINIA TOURISM CORPORATION S\Qr\upmmq.\/lrgmlsﬁlva\ Post | Prass | Careers | Contact Vlrglmﬂ@

Information for Virginia's Travel Industry | 1 SEARCH VATC.ORG leOTLO‘Ue'IIS
about | markefing & advertising | grants | education & workshops | research | fourism essentials |
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Merkeing " Advertising/Brand Manogament
IIE‘ n d ar
Digirel Marketing National Medio Relations
Internctionol Marketing Groups, Mestings, Sports A

¢ Southwest Virginia Creative
Economy Conference 2013
Sep 19, 2013, 5ep 20, 013

Abingdon, Virginia

U.S. Senator Mark R. Wamer,
State Senator Charles W.
Carrico, and Delegate Terry
Kilgore invite you to join them at
the Southwest Virginia Creative
Economy Conference. The
conference will showcase
Southwest Virginia's craft and
traditional music's successful
imnart an tonrizm and tha.

See All Events

Consumer Services and Fulilment Markeing on Virginia.org
Co-op Advertising Advertise in the Travel Guide
Welcome Center Advertsing Civil War 150 History Mobile

VIRGINIA TOURISM INDUSTRY NEWS

Save the Date for VA-1! The VTC Marketing Leverage Program Vit it for livers NE DS 1E
applications are now open! Virginia Film Office

November 18-20, 2013 VIC Help Desk

Join Virginia's annusl mesting Virginia Green
RequestLogo
EY14 Co-Op Media Plans

Virginia is for Lovers Store

valusbie prof

Keep Virginia Beautiful 60th Anniversary

advancing Virginia's rank among America's
tinations VTC and Keep Virginia Beautiful Partnership Keep Up-To-Dat

A1, 2013 In hanor of its B0th anniversary, the Virginia Tourism

0 pregram have pledged to promote sll of the | Sion Up for Web Alerts
with the celebration of Keep

the experience of gathering

What

and its Virgis

nvention Center sctivities sssodist

Virginia Travel Post eNewsletier

Virginia Beautiful. Get inv
Read Wore

transactional,/
transpromotional

television advertis-
ing {broadcast, cable,

newspaper
advertising

Marketing/
Advertising
video game Budget

{in-game)
advertising

outdoor
graphics/large-

viral /word of




THE
CONVERSATION
PRISM

Brought to you by
Brian Solis & JESS3

For more Information
check out conversationprism.com
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EXPLORE PLAY STAY PLAN ORDER A GUIDE VIDEOS MEETINGS MEMBERS
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MORE THAN YOU CAN IMAGINE...

CLOSER THAN YOU THINK

Some very special places on earth seem to be forged for the curious and adventurous
sauls who dermand dversity and grandeur in thei travels. Those who venture for out-of- UPCOMING EVENTS
the-ordinary, majestic and lush places, Sitka proudly beckons. For the seekers of ALASKA DAY FESTIVAL
treasures, natural, cultural and historical, Sitka is that treasure island. ST Bl The actual transfer ceremony
e occurred in Stka when the United
States purchased Alaska from
Russia in 1857. Calebrations
include ceremonies, 2 pericd
me . dinners,

With views of isind-studded waters and stately spruce forests reaching to the water's
edge, Sitka is considered Alaska's most beautiful seaside town. Yet Sitka's halmark is its
tenure and devotion to a cukturally diverse past. In a young state whose history s filed

VIRGINIA IS FOR LO ERS VIDEDS  RETRO VIEW GALLERY ~ PHOTOS  ROAD TRIP IDEAS  VIRGINIA.ORG

EVERY PICTURE TELLS A STORY

of a lever could spin you through a trip fo scenic
wanderands. From desp cavems to towadng lighthouses, scross
moutaintops and on presidential porches, a Virginia vacation has abweys
hoen ool warthy, Now you can upload images to croato and shar

Virginia vacation story. No eye-crossing 30 skmulation on this re

glorivus, full-cokor 2.0 images of your own travels.

CREATE YOUR REEL
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~e— BACKTO GALLERY

ORANGE COUNTY
ADVENTURES
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