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" How a Dollar is “Ripples”
Through the Community
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Nonprofit Arts & Culture
A Growth Industry

$175 | $166.2 billion

$150 - $134.0 billion

1992 2000 2005




Economic Impact of

Nonprofit Arts & Culture Organizations
$63.1 Billion Annual Expenditures

Full-Time Equivalent Jobs
Resident Household Income
Local Government Revenue
State Government Revenue
Federal Income Tax Revenue

H'l

2.6 million
$ 57.3 billion
$ 2.8 billion
$ 3.5 billion
$ 6.9 billion
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NdnprofitArts & Culture Attendees
Spend $27.79 Per Person, Per Event

($3.90)
GIFTS/

SOUVENIRS
($5.01) ($13)
LODGING MEALS/
REFRESHMENTS
($0.34) 1iiiiiiiil"’r

CHILD CARE

TRANSPORTATION

(52.82)
OTHER
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Nonprofit Arts & Culture Attendees
Local vs. Nonlocal

39%
NONLOCAL




Event-Related Spending
LLocal vs. Nonlocal Audiences

LOCAL AUDIENCES

NONLOCAL AUDIENCES
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Nonprofit Arts & Culture Attendees
$103.1 Billion Annual Expenditures




Economic Impact of
Nonprofit Arts & Culture Industry
$166.2 Billion Annual Expenditures

Full-Time Equivalent Jobs 5.7 million
Resident Household Income $ 104.2 billion
Local Government Revenue $ 7.9 billion
State Government Revenue $ 9.1 billion

Federal Income Tax Revenue' S 12.6 billion




Government and the Arts
/:1 Return on Investment

$35 | Government REVENUE
$29.6 billion

$30




Arts & i.‘-‘»)conOmic et
TOSpeEr1 ,
ol Adopted Resolutions

Celebrating 25' Years

NOW, THEREFORE, BE IT RESOLVED, that the United States Conference
of Mayors supports the conclusions of the Arts and Economic Prosperity 111 study
and urges mayors across the country to invest in nonprofit arts organizations
through their local arts agencies as a catalyst to generate economic impact,
stimulate business development, spur urban renewal, attract tourists and area

residents to community activities, and to improve the overall quality of life in
America’s cities.
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The Arts: #9 in the Mayor’s 10-Point Plan!

Strong Cities...
Strong Families...

fora

Strong
America

Mayors® 10-Point Plan
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A study last week by Americans for the Arts said
arts organizations geneérated more than $£018 mil
on in direct and indirect spending to the Port
Hn-Ared sooTomy in 2008
That's a lot of dollars. Yet, £518 milli r::-.'.-.

Find a story
hdvanced search

Study: Arts groups generated $318

million for region's economy in 2006

National report also measured effects of arts and culture on jobs
and government revenues

1!?‘-* one-half of 1 percent of the combined
economics of Multnomah, ‘.quh:.nh!u ET |
1'2ufh=m 8 Countbes

A new study

should give ime
. Mationwide, siudies have
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= lon industry In the Port-

1J.L |:|..n ea, the arts support
1 "::-!- and deliver
227 million in revenoe {
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Other regions across the

Uﬂiﬂﬁ. country have found similar

advocates a
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Portland Business Journal - Juna 8, 2007 by Aiza Eamahaw Business Jowmal staff waitor

Local arts add up to substantial economic hit
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The Greater Hartford Arts Council and Americans for the Arfs are pleased to
announce new research about the impact of arts and heritage on the
Capital Region’s economy. More than 90 of the region’s premier cultural
institutions and nearly 1,000 audience members recently participated in
a study to measure just how big a bang is made by arts and heritage
organizations and their audiences.

50 HOW BIG 1§ 1m?

“Arls & Herilage & Economic Prosperily”
provides compelling new evidence that the nonprofit cultural

sector is a major industry in Greater Hartford - one that
generates $244 million in local economic activity.

The Arts Mean Business

“When communities invest
in the arts, there isa
tendency to think that they
are opting for cultural
benefits at the expense of
economic benefils. This
study demonsirates that the
arls are an industry that
generates extraordinary
economic activity, jobs, and
tax revenues. When we sqy
that the arts mean business,
that’s not fust a slogan; 1t's
the truth.”

Robert L. Lynch, President and CEO,
Amencans for the Arts

pusiniak.

DA Nowrofithrts & Berilage and
This Impact has nearlkalPl.El] since the Arts Council's last economic Impact | r TheirAndiznces Spent $244
study, conducted In 1998, which showed that direct s pending by organizations i l

and audiences was $84 million.

Today, Greater Hartford arts and herttage organizations add $145 million to Upaiins
our economy and their audiences spend a remarkable $99 million. These
organizations also support 7,381 full-time Jobs, generate $189 million In ]
househald Income to local residents, and dellver $23.5 million In local and i

state government revenue.

When we support arts and heritage, we not only enhance our quality of life,
but also Invest In Greater Hartford's economic well Delng.
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IMPACTOFARTS &, MIACTOF WIS & = WAL ECONINIC
ECONMIC IMPACTOF EXPERDITIRES HERITACE 1% ANITIONS HERITAGE AUDIEHCES IMPAT
Iobs Supporiad (Fal-Ti Epiabn) 4631 1\ 181
Househidd Ircorme Pl o Resibats S0, 561000 467,702,000 S8, 530
Roea Generidiad o Local Gieminent 3051,000 217200 52800
Reteat: Generdd 1o Sl Grement S830L000 456000 $18261.00

ot Resuts wera compietad Using incoms Cutpat anaysl.

4.8 Million People, including 33% from sutside Greater Hartfor, Attesded Cuftaral Events

Mrts & Heritage Attendance Findings i NanResi MIArts & Heritape Ateal
Htendame at Monprofit

hits & Hertage Events ATATH 1585007 475941
Pesceatage of Resident)

Mo 7% <] iy

BANG!

Spending by arts and heritage
audiences on food, souvenirs,
parking and lodging when

they attend cultural events
has almost QUADRUPLED aver
the last decade, from $27
million to $39 miliion.

*RESKIENTS are aMENOzeS WO AVE TN HAFLSAY CoUM; NEVESIOans (Ve cunice the Cami

Event-Related Spending by Arts Audiences Totaled $99.3 Million (it ichding the Cus of o)

Mrts & Heritge Amendance Findings i Pon-flesi Mlirts & Herimape Atieal
brerage Dollars Spent Perkilendee $19.45 SI36T $20.85
Tolal Ereat-Aefated Speading 561,749,142 3751739 §99,267, 16

*Reakients are afandees wha Abe W Harting County: nanresidents five cunie the Camiy
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Arts-Related Business
@ Museum/Collections
@ Performing Arts -

@ Visual/Photography Toms:Brook
@ Film, Radio, TV ® o
@ Design/Publishing i G, VA
@ Schools/Services c
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Fauquier C
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Rapp%han?lock County, VA
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Page County, VA
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Madison County, VA

o Madison,
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o Albegarle County, VA
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Arts- Related Busmess S and Employment in
The Rappahannock-Rapidan Region, VA

(Data current as of January 2010)



CATEGORY BUSINESSES EMPLOYEES
Museums and Collections 15 129
Museums 13 28
Historical Society 2 101
Performing Arts 48 161
Music 22 89
Theater 2 5
Services & Facilities 10 23
Performers (nec) 14 44
Visual Arts/Photography 108 326
Crafts 12 121
Visual Arts 16 27
Photography 63 97
Services 17 81
Film, Radio and TV 47 111
Motion Pictures 36 95
Television 6 10
Radio 5 6
Design and Publishing 101 204
Architecture 22 51
Design 60 112
Publishing 3 7
Advertising 16 34
Arts Schools and Services 12 59
Arts Schools and Instruction 11 55
Agents 1 4
GRAND TOTAL 331 990

Arts-Related Businesses and Employment in
The Rappahannock-Rapidan Region, VA

(Data current as of January 2010)



CONTACT INFORMATION

Theresa Cameron
tcameron@artsusa.org
202-371-2830
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