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EDA
PRESIDENT
MESSAGE

Transition and growth have been
common themes for the City of
Marshall and Lyon County in re-
cent years and 2017 was much
the same. Commercial develop-
ment remains strong with numer-
ous projects reflecting growth in
existing businesses, repurposing
existing structures, and marking
the growth of new industry for our
area. Marshall's landscape contin-
ues to evolve as found to the east
with the completion of the MARSH
baseball - softball complex, and
to the northwest with significant
progress on Commerce Park in-
dustrial park. Those projects and
many others add to Marshall’s
reputation as a regional leader for
medical care, retail, trade, busi-
ness, education, employment and
recreation. Once again, thank you
to all who have shared time, tal-
ent and experience to make this
possible and to make the Marshall
area a great place to live, work and
raise family.

Greg Bucher,
EDA President

Sharon Hanson

EDA EXECUTIVE DIRECTOR
(507) 537-6760
sharon.hanson@ci.marshall.mn.us

Cal Brink

DISCOVER SW MN
(507) 532-4484
cal.brink@marshallmn.org

Tara Onken

EDA DIRECTOR
(507) 532-4484
tara.onken@marshallmn.org

Marcia Loeslie

ASSISTANT EDA DIRECTOR
(507) 337-0802
marcia.loeslie@ci.marshall.mn.us

EDA BOARD OF
DIRECTORS

Greg Bucher - President

Chet Lockwood - Vice President
Randy Serreyn - Treasurer

Stacy Frost - Assistant Treasurer
John DeCramer - City Council
Steven Meister - City Council
Dan Herrmann




FINANCIAL
SUMMARY

FUND 204
CRIF

FUND 205
PARKWAY ADDITION

FUND 206
PARKWAY ADDITION 11

FUND 207
PARKWAY ADDITION Il & IV

FUND 208
EDA ADM

FUND 212
STATE EDA CRIF

FUND 213
FEDERAL EDA CRIF

TOTAL

BEGINNING
FUND
BALANCE
1/1/17

556,250.30

219,460.12

(648,986.14)

1,111,292.13

139,968.30

315,945.16

955,268.26

S20649R10 88113

ENDING
FUND
BALANCE
12/31/17

559,199.68
219,460.12
(633,164.14)
1,123,609.95
65,131.65
316,242.61

957,184.16

$2160/1664103
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NALYSIS

Marshall is a regional center for medical care, retail, trade, education, employ-
ment and business. The diverse economic base and strong foundation in ag-
riculture has provided stability to the local economy over recent years. Recent
studies illustrate a common labor and retail draw from approximately 40 miles
from the City. Marshall's current population of 13,664 doubles it's daytime pop-
ulation to 25,000 according to employment estimates. According to the most re-
cent 2015 State Sales Tax Data from University of Minnesota report on local sales
tax data, Marshall's taxable retail and service sales increased 22.3% between 2008
and 2015, reaching an estimated total of $202 million. Marshall has consistently
remained at or near the lowest in unemployment rates in the State of Minnesota
and is currently at 2.3% as of September 2017 according to the MN DEED website.
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NEW BUSINESSES

* SR Auto Repair Garage » Sports-Rage LLC

* The Bend Studio « American Family Insurance

* The Dog House -Robert Gaalswyk

« Sabrina Ulrich, LICSW; « State Farm-Christian Becker
Counseling Services » Advanced Eyecare

* Ebenezer Clothing Store * Genoa a QoL Healthcare

* Pulver Towing Company

* Action Landscape & Design » Marshall Device Repair

» Guidepoint Pharmacy » Stepping Stones Childcare

* Northern Love Apparel & Gifts & Preschool

* Local Lawncare & * Columbarium at the Calvary
Landscaping Catholic Cemetery

* Taco Bell

Renamed Businesses:

« Marshall Area Homes (Formerly Re/Max Town & Country)

* North Central International (Formerly Olson & Johnson)

« Edward Jones Ryan Snodgrass & Edward Jones-Brent Snodgrass
(Formerly Edward Jones-Mike Snodgrass)

» Harrison Truck Center (Westman Freightliner)

» Kibble Equipment (Formerly Schuneman Equipment)

* PeopleReady (Formerly Spartan Staffing)

* Cal Jeremiason Agency (Formerly Farm Bureau Insurance)

» Canoga Park Childcare (Formerly Discovery Center Preschool & Daycare)

» State Farm-Andrew Suby (Formerly State Farm-Tom Suby)

Closed Businesses in 2017
* 509 Design

* Believer's Church

* Lee’'s Tae Kwon Do

* Stenson Consulting

* Blush



BUSINESS DEVELOPMENT

THE AVERA MARSHALL PLAZA
The Avera Marshall Plaza at the Red Baron
Arena & Expo: Prairie Roots. Walker's sculp-
ture design is meant to reflect the prairie
landscape of southwest Minnesota. A clus-
ter of 210 square steel poles, painted in
bright shades of red, orange, yellow and
green, resemble tall stems of grass. Metal
reflectors at the top of each “grass stem”
call to mind both the tufts at the top of
prairie grasses, and the shape of hockey
sticks, Walker said. In the center of the
sculpture, there is an open space where
eople can gather, or sit on benches. The
The Avera Marshall Plaza at the ﬁoofof theiathering area has a pattern
Red Baron Arena & Expo designed to look like the course of the
Redwood River near Marshall.

————————————————————————————————————————————————

FURNITURE MART USA

ASHLEY FURNITURE

The former Kmart store in Marshall had
been vacant since it closed in 2014. In 2017,
the property was bought by The Furniture
Mart USA, a Sioux Falls, S.D., based compa-
ny with plans to develop the building into
retail space. Last May, Furniture Mart USA
representatives said the plan for part of the
building was to become an Ashley Furniture
HomeStore, with other possible tenants
filling the rest of the space. The new own-
ers have resurfaced the parking lot and
improved the drainage on the property.
————————— The new owners are moving forward with

interior renovations.

AVERANOW

AveraNow's new location inside Hy-Vee offers a larger and more
private space that'’s also closer to the pharmacy. Receive quick and
convenient treatment for simple illnesses without an appointment
at AveraNow's urgent care clinic. AveraNOW invested $71,000 in
renovation costs.




WESTERN MENTAL HEALTH CENTER

Western Mental Health tore down its old building to build
a new two-story $4,500,000 building which will better
serve their clients. The new 14,000 square foot building
was finished in the spring of 2017. This additional space
gives Western Mental Health the ability to offer new and
expanded services to the Marshall area.

COLONIAL HOUSE

$500,000 project completed in Fall of 2017.

Fully furnished or unfurnished apartments the perfect
solution for business travelers, relocating employees,
and project teams needing short or long-term housing
in Southwest Minnesota. We deliver an exceptional
temporary living experience in the best housing option
in the area. Colonial House offers short-term and long-
term housing with flexible lease terms.

ISLAMIC SOCIETY OF MARSHALL

The Islamic Society had outgrown their current facility
and acquired the former Lee’s Tae Kwon Do Building.
To accomodate their growth, they worked with the City
of Marshall and a contractor to make the building
suitable for Assembly & worship.

EVANGELICAL FREE CHURCH

Marshall Evangelical Free Church continues working on
their church 3,500 square foot addition and remode-
ling project totaling approximately $680,000 in 2017.

A FIRST
¥ — INDEPENDENT
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FIRST INDEPENDENT BANK

First Independent Bank started a $2,700,000 addition to
its building by adding a second story to add more office
and work space. The addition will also give them room to
move their Information Technology department to Mar-
shall. The project was completed in the summer of 2017.



MCDONALD’S

McDonald's remodeled their current location both inside
and outside and invested $450,000 in updates.

OPEN DOOR HEALTH CENTER

Open Door Health Center (ODHC) is an independently
owned and operated, non-profit clinic. ODHC has been
providing affordable medical, dental, and behavioral
health care to Southern Minnesotans for over 20 years.

In 2017, Western Mental Health Center (WMHC) and ODHC
partnered to allow ODHC to provide family practice medi-
cal care inside the WMHC building at 1212 E College Drive.
—————————— Dental services are provided on the mobile dental clinic.

GUIDEPOINT PHARMACY

GuidePoint Pharmacy built a $475,000 building on
Sherman Avenue. The new 4,000 square foot building
includes a drive-thru on the south side. GuidePoint Phar-
macy is an independent pharmacy that began serving the

4 Marshall and the surrounding areas in the Spring of 2017.

ADVANCED EYECARE

The old Marshall Municipal liquor store was purchased
and remodeled. The $600,000 remodel project landed
Advanced EyeCare as a tenant. Advanced EyeCare pro-
vides thorough personalized eye care using state-of-the-

4 arttechnology.

COLUMBARIUM AT THE CALVARY

CATHOLIC CEMETARY

The Columbarium, an above ground structure that
permanently houses cremated remains, was constructed
at Calvary Catholic Cemetery. This elegant-but-simple
architectural design houses 5 pods, 636 spaces called

“niches” with single & double niches at different price




BUILDING PERMIT ACTIVITY

# of Residential Permits
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362

RESIDENTIAL
PERMITS

2017

$4.6M

RESIDENTIAL
PERMITS
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LOCAL SALES & USE TAX

2,007,926

2015 TOTAL TAX 2016 TOTAL TAX 2017 TOTAL TAX

Total of All Taxes Collected

$1,400,000.00

$1,200,000.00

$1,000,000.00

$800,000.00
$600,000.00
$400,000.00
$200,000.00
$-

Sales Tax Food & Beverage Tax Use Tax Lodging Tax

m 2013 $951,565.98 $206,531.00 $38,031.75 $47,176.29

m 2014 $1,310,437.89 $446,616.00 $86,708.18 $86,859.50

m2015 $1,283,854.72 $478,736.00 $157,208.36 $88,126.64

W 2016 $1,313,420.39 $488,130.00 $120,284.59 $81,261.01

m 2017 $1,158,380.64 $502,505.00 $70,262.87 $80,929.08




REIAIL
TRADE
ANALYSIS

According to the University of Minnesota Retail Trade Analysis report, the Minnesota
Department of Revenue releases sales tax information each spring for the year that
ended about 15 months earlier. The latest information indicates that Marshall’s taxable

retail and service sales increased 23.3% between 2008 and 2015, reaching an estimated
total of $202 million.
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MERCHANDISE CATEGORY
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Marshall and Lyon County continue to be a destination for retail purchases in 2015.
Without inflation adjustments, taxable sales in Marshall increased 22.3 percent from
2008 to 2015, while the number of firms rose 6.3 percent. Statewide, taxable sales

decreased 0.7 percent over the same time period and the number of firms fell 9.3
percent.




PULL FAGTOR

According to the University of Minnesota
Retail Trade Analysis report, there are
several ways to measure performance
other than dollars of sales. Economists
expect cities of larger populations to have
more sales since their potential customer
base is larger. A way to compensate for
that in a retail trade analysis is to measure
the the pull factor, which compares the
local taxable sales per capita to that of the
state. A pull factor index higher than 1.0
indicates that businesses are pulling in
customers from outside their community.
A lower pull factor usually indicates resi-
dents are leaving the community to make
purchases. Overall Marshall had a retail
sales surplus of 41.3 percent in 2015. The
City's retail pull factor from the study is at
1.62. The 1.62 pull factor indicates that the
City of Marshall is generating 62% more
than expected based on population.

1.62

PULL FACTOR
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OGRAPHIC
ANALYSIS

Population and household data allow you to quantify the current market size and extrapolate future growth.
Householdincomedataisagoodindicatorofresidents’spendingpower.Householdincomepositivelycorrelates
with retail expenditures in many product categories. Age is an important factor to consider because personal
expenditures change as individuals grow older.

Marshall's population continues to slowly increase. Marshall's median age is 31.8 years old with a
significant of growth in 65 and older and a noteworthy decline of 18-34 year olds.
Marshall's median household income comes in at $46,863.

Data accuracy related to the graphs in this section is indicated as follows: BLACK indicates a coefficient of variation < 12%;
ORANGE (preceded with one dot) indicates between 12 and 40%; and RED BOLD (preceded with two dots) indicates a coefficient of

variation > 40%. This applies to all the graphs in this section.



POPULATION TRENDS

AGE & GENDER DISTRIBUTION

31.8

MEDIAN AGE
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HOUSEHOLD INGOME

POVERTY LEVEL
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= People Below Povertv = Families below poverty

Fsa5663

MARSHALL MEDIAN
HOUSEHOLD INCOME

375
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WORKFORGE
® ANALYSIS

The Schwan Food Company, one of Minnesota's largest private companies; US
Bancorp Business Equipment Finance Group, a business equipment leasin
company; Avera Marshall Regional Medical Center, a 49-bed regional hospital, Affiliate
Community Medical Center (ACMC) a medical clinicand surgery center; Southwest Minneso-
ta State University, thetop-ranked publicliberal arts college in the Midwest, along with many
other public and private companies --- large and small --- call Marshall home. Marshall has

consistently been below the state and county unemployment rate over the past nine years.
Data accuracy related to the graphs in this section is indicated as follows: BLACK indicates a coefficient of var-

iation < 12%; ORANGE (preceded with one dot) indicates between 12 and 40%; and RED BOLD (preceded with
two dots) indicates a coefficient of variation > 40%. This applies to all the graphs in this section. 21



UNEMPLOYMENT RATE

Unemployment Rate

1.9%

UNEMPLOYMENT
RATE

4.0%
3.0%
2.0%
1.0% I

0.0%

5.0%

X

x

xR

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
B Unemployment Rate 4.2% 5.1% 5.0% 3.9% 3.5% 3.1% 2.7% 2.3% 2.4% 1.9%

INDUSTRY EMPLOYMENT
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EMPLOYMENT OCCUPATION

HOUSEHOLD EARNINGS

o
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MAJOR EMPLOYERS

The Schwan Food Company - 1,100

Avera Marshall Regional Medical Center - 600

U.S. Bancorp Business Equipment Finance Group - 550
Turkey Valley Farms - 450

Southwest Minnesota State University - 430

Marshall Public Schools - 400

Hy-Vee Food Store - 320

Wal-Mart - 265

Mid Continent Cabinetry - 250 20
Archer Daniels Midland - 245 100+ EMPLOYEES
ACMC Health - 200

Runnings - 200

North Star Mutual Insurance Company - 185
Vishay HiRel Systems LLC - 165

REM Southwest Services - 150

Ralco Nutrition - 135

Menards - 130

Reinhart Food Service - 125

City of Marshall - 110

Cliff Viessman Inc. - 100

United Community Action Partnership - 95
BH Electronics - 75

Southwest MN is one of the fastest growing regions in rural Minnesota, with
Marshall atthe centerthatservesasahub.Inadditiontohavingagrowingand balanced
localeconomy featuring manufacturing, agriculture, healthcare, education, service and
retail, the region features a quality of life and access to broadband infrastructure that
few micropolitan communities (populations of 10,000-50,000) can equal.




COMMUTING PATTERNS

Marshall is a labor importer - drawing workers from surrounding cities and counties.
In addition, Marshall is home to four major highways intersecting: Highway 59,
Highway 23, Highway 19, Highway 68.The population of 13,664 residents grows

daily to 25,000 people as a result of a multitude of opportunities for employment,

13,6257 80.9% Y 41.6%
LESS THAN 10

LYON COUNTY LESS THAN 24
WORKERS MINUTES MINUTES

Competing makes us strong, working
together makes us stronger.




Minneota Public School

Marshall High School

Lakeview School - Cottonwood Tracy Area Jr-Sr High School

@ED
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GATIONAL
ANALYSIS

Marshall is well known for its high quality education. Marshall is home to Marshall Public Schools, 3
Parochial Schools (True Light Christian School, Holy Redeemer School and Samuel Lutheran School),
and Southwest Minnesota State University. Marshall is well known for its high quality education. Our
students are provided countless opportunities and services to develop them into successful men and
women in our community. Lakeview, Minneota & Tracy also have public schools in Lyon County.

Data accuracy related to the graphs in this section is indicated as follows: BLACK indicates a coefficient of variation < 12%;
ORANGE (preceded with one dot) indicates between 12 and 40%; and RED BOLD (preceded with two dots) indicates a coefficient of variation

> 40%. This applies to all the graphs in this section.




EDUCATIONAL ATTAINMENT

Educational attainment can be used as a measure of the quality of the resident labor force,
and Minnesota is well known for the quality of education. Unlike the other counties in
Southwest Minnesota, Lyon County has competitive educational attainment rates with the

state of Minnesota, thanks to the presence of Southwest Minnesota State University in
Marshall. Estimated 91.7% of the adult population had at least a high school diploma or
GED, while estimated 30% had a bachelor’s degree or higher.

2,497 Y 83.5%

MARSHALL PUBLIC HIGH SCHOOL
SCHOOL ENROLLMENT GRADUATION RATE

1,298

SMSU
ENROLLMENT

e
SCHOOL ENROLLMENT

-
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MARSHALL PUBLIC SCHOOLS

Student enrollment is one of the biggest factors in completing our budget each year, so the
number of students we have each month, and where they are going to and coming from, is
something we pay close attention to. At the end of the 2016-2017 year, we received funding
for 2,456 students in kindergarten through 12th grade. At the beginning of January during the

2017-2018 year, there are 2,497 students enrolled in those same grades, which isa 1.7% increase
in student enrollment over last year. This follows increases of 1.8%, 3.1%, 5.9% and 0.4% in the
previous four years. The enroliment growth continues to create space challenges for our district.
The Marshall School Board continues to look into various options for the future for our Marshall
Public Schools’ facilities, but a date for the referendum has not been determined.

Enrollment History (K-12)

-149?'
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2450
2400 et
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7300

2150

2100 -
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7000

2010-2011 2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017 2017-2018

As shown in the graph above, student enrollmentin kindergarten through grade twelve has grown significantly
over the past eight years. During the past three years, we have seen a 5.9% increase from 2014-2015 to 2015-
2016, a 0.4% increase from 2015-2016 to 2016-2017, and a 1.7% increase from last year to this year. Based
on a variety of factors, we anticipate that this enroliment growth will continue.

2700
Enrollment Projections (K-12)
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As shown in the graph above, studen enrollment in kindergarten through 12th grade is projected to continue
to increase from a low of 2,456 students in 2016-2017 to a forecasted enrollment high of 2,629 in 2023-2024.
For the 2017-2018 school year, we are at record enrollment number for the school district. Hazel Reinhardt,
a former Minnesota State Demographer, studied enrollment history and other factors to develop a com-
prehensive enrollment projection based on a variety of factors. Ms. Reinhardt's projections include births,
kindergarten ‘capture’ rate, and incoming 9th grade increases due to tuitioned in and non-public schools/
students. Her projections indicated an increase of anywhere between 18.6% and 23.3% from 2013-2014 ans
2023-2024. Interestingly, Ms. Reinhardt's most aggressive projection was for 2,331 students during the 2015-
2016 school year - and enroliment exceeded her most aggressive projection by 115 students. The increasing
enrollment, along with the district's commitment to manageable student to teacher ratios, has created a
28 need for additional classroom and learning spaces.



SOUTHWEST MN STATE UNIVERSITY

Southwest Minnesota State University serves approximately 7,298 students across the State
of Minnesota and throu%hout the upper Midwest through a variety of undergraduate, gradu-
ate and concurrent enrollment programs. Approximately 2,249 undergraduate degree seeking
students are served on-campus.

Recent economic study estimate that SMSU has a regional economic impact of $141 million and
an estimated 1,898 jobs in southwest Minnesota. SMSU generates a proximateIP/ $8 million in
d

tax revenues for state and local government according the study conducted by Wilder Research.

SMSU is recognized for its affordability, quality and lifetime return on investment.

Enrollment Figures from Fall 2016

Total Headcount 7,298 Minnesota Residents 75.35%
Degree-seeking (undergrad) 2,285 Counties Represented 75
Non-degree seeking 4,527 Out of State 24.6%
Graduate 486 States Represented 34
Female 57.1% International 8.2%
Male 42.7% Countries Represented 31

9.4%

CONTINUING THEIR
EDUCATION

93%

EMPLOYED IN FIELD
OF STUDY

99%

EMPLOYED SMSU
GRADUATES

SMSU Head Count

7,400

7,200
7,000
6,800
6,600
6,400
6,200
6,000

5,800
2011 2012 2013 2014 2015 2016 2017

W Head Count 6,380 6,776 6,672 6,708 6,778 7,112 7,298
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HOUSING
@ ANALYSIS

According ¢ to | the Marshall —Comprehensive Housing Needs Analysis
report, ‘the demographic characteristics of Marshall and the Primary
Market Area show a growing demand for a variety of housing products, including:
rental housing targeting the young adult (25 to 34) age group as well as the empty
nester population (55 to 74 age group); entry-level ownership housing for first-
time home buyers (25 to 39); move-up housing for the 35 to 44 age group; and,
senior housing. In total, we find demand to support 608 general occupancy hous-
ing units between 2015 and 2025. Demand is expected to favor rental housing,
with 371 rental units and 237 for-sale housing units needed in Marshall by 2025.

Data accuracy related to the graphs in this section is indicated as follows: BLACK indicates a coefficient of variation < 12%;
ORANGE (preceded with one dot) indicates between 12 and 40%; and RED BOLD (preceded with two dots) indicates a coef-
ficient of variation > 40%. This applies to all the graphs in this section.



HOUSING CHARACTERISTICS

AP 7

914% Y 3.9% @

2.6%

OCCUPIED FOR-RENT VACANT FOR-SALE VACANT
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AFFORDABLE HOUSING

71802 Y51.171Y $606

OWNER OCCUPIED MEDIAN MONTHLY MEDIAN GROSS
HOUSING WITH MORTGAGE MORTGAGE RENT
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@DEVELOPMENT
PPORTUNITIES

The City of Marshall has over 200+ acres of industrial park land available
for development opportunities. In addition, the City of Marshall also has
redevelopment property available for interested parties.

33




BLOCK 11

Block 11 consists of 7 parcels located on one of
the busiest corners of Marshall at the intersection
of College Drive and Main Street. Block 11 is within
limits of the Downtown Central Business District.

Block 11 is part of the Central Business District
which intends to preserve and enhance the city’'s

central business district as the prime center for
office and government employment, shopping
and cultural activities.

The City of Marshall last year demoed two old
buildings on this site and most recently purchased
two additional parcels on Block 11.

COMMERCE PARK

Commerce Park == : , ) < . R
spans across \ o v Y ‘“ '
156.25 acres and ; e i mr e
can be subdivided
into 5 acre lots. ” 23.7 Ac 15.15 Ac |‘

300-FT Dramag% &
Utility Easemen|

6%0
Q
I

Commerce Park A NN - <~ |‘
i e (g

is located west of
Highway 59 North
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located in the o ‘ o S e
industrial district P ——L _weere g
of Marshall. s 10 Ac

\
\
10.9 Ac 11.4 Ac 7.5 Ac Lot2 7| w
‘ /
\

Lot1 Lot1

S 00°21'41" W 2020.47'

Commerce Park
is currently zoned
agriculture, but
will transition to
general industrial
district.

20" UTUTY EASENENT

nnnnnnnnn

Lot1

70-FT Drainage & 2.5 UNUTY EASEMENT
Utility Easement
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Gl s
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SONSTEGARD SUBDIVISON I

Sonstegard Subdivision Il was initial-
ly 64.266 acres. The majority of the
industrial park was filled within two
years. Only two parcels are still avail-
able.

Sonstegard Subdivision 1l is located
between Trunk Highway 68 and Coun-
ty Road 33 and is located at the heart
of Marshall's industrial district. It is
currently zoned general industrial.

AIRPARK EAST

The Southwest Minnesota Regional Airport-Marshall/Ryan Field is a growing area and at pres-
ent has over 25 developable acres. Located within easy access to air transportation, railroads,
and the interstate, the airpark offers a prime location for businesses.

Located within easy access to air transportation, railroads, and highway systems, the airpark
offers a prime location for businesses. We encourage developers and businesses to explore
the development opportunities on the airpark and in the airport environs.

Southwest Minnesota Regional Airport-Marshall/Ryan Field’s features include:

+  7,220-foot primary runway in length to handle corporate/commercial aircraft
and possible future scheduled air service

*  4,000-foot crosswind runway

+ BEACON, VOR/DME, ILS, weather computer

*  Flight training and repair service

+  Charter flights available to any point in North America and Canada




PARKWAY II

Parkway Il Addition pro-
vides single-family housing
opportunities of all kind.
Parkway Il is zoned single
family residential and has a
variety of building options
for home buyers. Park-
way Il has 46 lots available
that range from $17,500-
$39,700/lot. Step by step in-
formation about Parkway |
is listed on our website at:
www.ci.marshall.mn.us/
parkwayhousing

PARKWAY I

Parkway Il consists of 18.405 acres located on Legion Field
Road/10th Street. Parkway Il is currently zoned residential. In
the past, the City of Marshall has also considered rezoning to
light industrial; however, the preliminary access review de-
termined this was not feasible. The City of Marshall has also
researched multi-family units including apartments or town-
homes which may be an option to fill a need down the road.
The City currently has a developer interested in building three
36 unit buildings.




PARKWAY IV

Parkway IV consists of 31.10 acres
located on London Road. Parkway IV
is currently zoned general business
and single-family residence. The City
of Marshall has considered rezon-
ing the property to light industrial.
Parkway IV's recent infrastructure can
be designated for high tech or bio
businesses.

SGCHWAN'S REGIONAL AMATEUR
SPORTS COMPLEX

Building off of our newly constructed Red
Baron Arena & Expo, which features two
sheets of ice and an exposition center,
the competition baseball/softball complex
opened in Summer 2017. Victory Park has
adjacent properties available for retail and
restaurant development opportunities.
Marshall is seeking hospitality, restaurant
and retail enterprises that would comple-
ment each other and reach the amateur
sports crowd along with the Southwest Min-
nesota State University population and our
own community members.
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PARTNERSHIP

The City. of Marshall and Lyon County have contracted with the Marshall Area
Chamber, of Commerce to provide staff to lead the marketing, recruitment and
retention efforts for economic development in Lyon County.

The goal of the partnership is to create operational efficiencies, maximize limited
financial resources, and create a more coordinated community effort to retain and
growLyonCounty.Anotherpurposeistofosterrelationshipswhichallowcontribution
of ourindividualskillstowardthecommongoal,and promotetheindividual strengths
and unique characteristics of each entity to best match potential development
prospects with sites and services to fit their needs.



BALATON

Largest Employers

Colonial Manor Nursing Home
City of Balaton

Ralco

trd Shrimp Company

Western Mutual

www.balatonmn.com

024

POPULATION
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TRU SHRIMP COMPANY
tra Shrimp Company is a brand of Ralco, a third-generation family owned business. trG Shrimp
Company, headquartered in Balaton, is a true leader in the aquaculture industry and has had
many revolutionary breakthroughs in science and technology. They strive to raise a safe and
abundant food supply with a sustainable and environmentally responsible approach. Their
work in Balaton includes a state of the art Balaton Bay Reef facility which will be the central
point for trd Shrimp training, research and development. They endeavor to expand their
operations, and impact the entire region with their advancements in the industry.
In 2017, Balaton was mentioned in both USA Today and the Wall Street Journal
- highlighting the development progress of tra Shrimp.

————————  L—————————
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EASTBAY MULTI-GENERATIONAL PARK
Through a partnership with United Way, a
Born Learning Trail (pictured) was installed
as one part of a large multi-generational
park project. The long term vision of the
project includes additional play equip-
ment, physical fitness equipment that can
be used for physical therapy and overall
wellness, a bathroom and shower house,
picnic area, as well as a natural playscape
area for kids of all ages to enjoy.

BALATON BROADBAND

Through a partnership with Balaton EDA
and Woodstock Communications, broad-
band in Balaton is becoming a reality. The
first funding application was denied how-
ever, DEED awarded funds to the Balaton
projectinlate 2017, fora2018 system build-
out. The project will bring fiber broadband
service to every business and residence in
the City of Balaton. Broadband is critical
to the growth of any community, and es-
pecially important to be able to compete
in the regional and global economy. More
and more of our daily lives rely upon the
connectivity that the internet provides,
which is why this project is so important.
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TAX ABATEMENT INCENTIVES

The EDA, in partnership with the City Coun-
cil worked together to implement a tax
abatement incentive program to help spur
new construction. The incentive is availa-
ble to all new construction within the city
limits. The photo shown is a spec home
built by Ace.

—

NATURAL GAS

Minnesota Energy Resources piped the en-
tire town of Balaton with natural gas - ser-
vice is now brought to every residence.

47
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COTTONWOOD

1,297

POPULATION

Largest Employers
North Star Insurance
Mid-Continent Cabinetry
Lakeview Public Schools

www.cityofcottonwoodmn.com
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COMMUNITY CENTER
The Cottonwood
Community Center is
currently undergoing
an extensive renova-
tion inside and out.
Constructed in 1981
by local organizations
and volunteers, the
Community Center
facility has served the
Cottonwood commu-
nity well, but over the

Cottonwood Building Permits

2016

24

————————

years has become in need of extensive repairs and updating.
In addition to roof and structural repairs, the inside of the
Community Center is being renovated to give it a fresh look
and also to provide a more open and inviting space that will be
more accomodating to large events such as weddings and

business gatherings.

OPEN DOOR HEALTH
Open Door Health will
be remodeling their
Clinic Building this
winter/spring to better
suit their needs before
they reopen the dental
office there.

WATERMAIN AND STREET
RECONSTRUCTION

In the summer of 2016,
the City of Cottonwood
took on an extensive
street reconstruction and
watermain replacement
project. During this pro-
ject, approximatley 17
blocks in length of old,
cast iron watermains were
replaced and approxi-
mately 50 blocks in length
of city streets were milled
and overlaid.

The City also worked

with Lyon County to
complete the reconstruc-
tion of County Road 10
UWESVYEIRN R

to replace the underlying
storm sewer system.

The reconstruction of
many of the City’s streets
in addition to the Main
Street storm sewer sys-
tem has really moved the
City forward in keeping
up with the issue of aging
infrastructure.
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GARVIN

BITTON'S
ROADHOUSE
Restaurant & Bar with
a Banquet Hall and
Off-Sale Liquor Store.
Opened on
September 1, 2017.

120

POPULATION
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GHENT

KB'S BAR & GRILL
Serves lunch, dinner, coffee and drinks. KB's Bar &
Grill is known for their pizza and customer service.

46
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LYND

TREV'S KITCHEN opened in 2017 in the Lyndwood.
SOUTHWEST SCHOOL OF DANCE also added Prestige
Gymnastics to their facility.

563

POPULATION
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MINNEQTA

MINNEOTA CITY HALL

48

Largest Employers
Minneota Manor Health Care, Inc
1 407 Minneota Public School District
g Universal Forest Products

POPULATION

WWW.minneota.com



Minneota Building Permits

35

30

25

20

15

10

2013 2014 2015 2016 2017
Other 17 14 8 7 12

M Additions/Remodel 14 5 9 8 10
B New Construction 4 2 1 2 6
B New Construction M Additions/Remodel Other

CITY HALL BAR & GRILL
Exciting things are happening
in Minneota! An estimated
$400,000 addition to the City
Hall Bar and Grill, funded
primarily by community share-
holders and local investors, is
well underway. The City Hall
Bar and Grill, which is part of
the former jail in town, provides
a fun and unique atmosphere
for all who enter. A grand

opening event is planned for
———————_\—. S 0riNg 2018,

VETERAN'S PARK IN MINNEOTA

Veterans Park in Minneota will soon stand in remembrance and honor of those who
have served, or are currently serving, our country through their military service. The
project is being led by Legion Commander Jim Fink with assistance of the Minneota

Legion and VFW. The project is estimated at $55,000 and is expected to be complete
in May 2018 - in time for Memorial Day.




RUSSELL

404

POPULATION

MEADOWLAND
Meadowland is expanding its operations in Russell.

50

Largest Employers
First Independent Bank
Meadowland

Russell Municipal Liquor
Store

www.cityofrussell.org



TAUNTON

Largest Employer
State Bank of Taunton

RUSTY’S CORNER CAFE

Rusty’s Corner Cafe is hometown
cafe that offers large quality ‘l 6 ‘l
portions at affordable prices.

Rusty's also offers weekend

specials on Friday night BBQ POPULATION
Ribs and Saturday night prime
rib. Rusty's also offers catering
for all occasions.
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TRACY
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2,110

POPULATION

Largest Employers

Tracy Area Schools

Sandford Tracy Medical Center
City of Trac?/

Premium Plant Services, Inc
Minnwest Bank South

Prairie View Health Care

www.tracymn.org
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MASONIC BUILDING

DEED granted a Demolition Loan which
assisted with the demolition of the Masonic
Temple. The building had fallen into a state
of disrepair. Hazardous chemicals and asbes-
tos were mitigated prior to demolition. The
building was a health and safety hazard, and
posed significant liability risks.

HOSPICE: OUR HOUSE OF TRACY
The EDA and City of Tracy have worked
closely with Hospice of Murray County Ad-
ministrator Nathan Schunke. Hospice plans
to build a 4-unit complex in Tracy on land
donated by Larry and Bonnie Buysse. Infra-
structure work began in late Fall of 2017.
The construction is contigent upon a capital
campaign that is currently underway.

2015 2016 2017
72 87 74

—————

LEWIS DRUG

In early 2017, Maria Schleppenbach-Grogan
announced Johns Rx Drug would be purchased
by Lewis Family Drug. Working with the EDA
on a vast array of site selection options,

Lewis Family Drug announced they would
build a new facility on Morgan Street,

adjacent to Tracy Food Pride.
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> WCCO Best Hockey Rink in Minnesota

As a leader in industry, education, and technology,
Marshall enjoys a regional reputation for economic
vitality.

Marshall is taking an active role in developing
strategies for hiring, retaining, and training the
workers who will give businesses a competitive
advantage by strengthening industry and education
partnerships.

We boast many big-city amenities without the
hassles. In Marshall, you'll find a safe community,
cultural and recreational activities, and most
importantly, the time to enjoy them all, because
there is no such thing as commute time in this town
we call one of the biggest small towns in Minnesota.

Our business community is more wired
than most metropolitan areas and we have
competitive services. Southwest MN is a
forward thinking, business-friendly region with
shovel ready sites welcoming you to join us.

#27 on Newsmax’s

50 Best Small Towns in America

Marshall is one of only 120 towns to
be recognized as “One of America’s
Best Small Towns" by author Norman
Crampton. Marshall is a great place to
live, work, and raise a family.
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Stronger Together

WWW.DISCOVERSWMN.COM
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