
CITY OF LOGAN 
RESOLUTION NO. 20-22 

A RESOLUTION ADOPTING 
THE LOGAN CITY PUBLIC ARTS MASTER PLAN 

WHEREAS, Logan City currently lacks a unified approach to the provision, installation and 
maintenance of public art in the City; and 

WHEREAS, a Public Arts Master Plan can serve as a roadmap guiding the growth of a public art 
program that aligns with the needs and interests of the community; and 

WHEREAS, a Public Arts Master Plan can provide a holistic approach to the solicitation, 
management, ownership, funding: installation, and maintenance of public art; and 

WHEREAS, public art can provide significant community and economic development benefits; 
and 

WHEREAS, a public arts program can help activate public spaces by defining relevant and 
appropriate public art that celebrates diversity, enhances the overall vibrancy of the public space, 
and tells the story of Logan City; and 

WHEREAS, this Public Arts Master Plan was developed with a significant amount of input by a 
broad range of community members; and 

WHEREAS, the Logan City Municipal Council finds that the adoption of the Logan City Public 
Arts Master Plan is in the public interest. 

NOW THEREFORE, IT IS HEREBY RESOLVED BY THE MUNICIPAL COUNCIL OF THE 
CITY OF LOGAN that it is their intent to adopt the Logan City Public Arts Master Plan as 
attached in Exhibit A: 

ADOPTED BY THE LOGAN MUNICIPAL COUNCIL THIS ~ DAY OF~, 2020. 
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ASSETS / OPPORTUNITIES - COMMUNITY INPUT 

PUBLIC ART/ EXISTING CULTURAL ASSETS 

OTHER RELEVANT COMMUNITY ASSETS 
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Existing Features 

- Logan River 

Little Logan River 

- Trail/ Midblock Connection 
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Parks 

Enlarged Areas 

Proposed Art Sites 

• Functional 

• Mural * Environmental + Sculpture * Interactive + Tactical Urbanism 

..A. Ephemeral + Event 

M Multiple (see enlarged maps) 

Budget Range 

• Level 1 - Under $10,000 

• Level 2 - $10,000- $50,000 

• Level 3 - $50,000 - $100,000 

• Level 4 - $100,000 and up 
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BUDGET PRECEDENTS 
Level 1 (less than $10,000) 

Micro and Macro, Sukanya Man i, 2018 , Amsterdam Big Dipper Bench , Nina Edwards Anker, 2018, Bronx, N.Y. 

Level 2 ($10,000-$50,000) 

I'm So Happy Here, Cara Lynch , 2018, Bronx, N.Y. Rend ezvous/Riverview, Mary Sh in del! , 2019, Mesa, Ariz . Old Growth, Ben Butler, 2017, Memphis , Tenn. 

Level 3 ($50,000-$100,000) 

Mount Greenwood , James Brenner, 2008, Chicago, Ill. Steelyard Mural. Ivan Toth Depena , 2019, Charlotte, N.C. Sunset Flight, Cecilia Lueza , 2017, Peoria , Ariz . 

Level 4 (more than $100,000) 

Fau lt Whisper, Po Shu Wang , 2015 , San Diego, Calif. Town Enclosure, CLB Architects, 2018, Jackson Hole, Wyo. Folly, DeWitt Godfrey, 2017, New York 



PUBLIC ART INSPIRATION 

A- Si lo Murat, HENSE, Australia I B- Wild Idea, Fesson Ludovic I C- Up and Under, Nancy Holt, Finland I D- Into the Trees 11, Will Beckers, Belgium I E- Wor ld Impact Schools, Charlie, Los Angeles, Calif. l F- Lawn On D, Sasaki , Boston, Mass. I 
G- De Todos Camino, Adr iana M. Garcia, San Anton io, Tex. I H - Irr pu lse, Latera l Office and CS Design , Montrea l! I- Art on Trails Event, Park City, Utah I J - Guido Van Helten, Nashvi lle, Tenn . I K- Multiple artists , Freak A lley, Boise, Id . I L- Youth , 
Popsil os , Ontario, Canada I M- Water to Water, Christine Tanzan ites and Pau l Edwards, Scottsda le, A riz. l N- Terrell Powell, Wood lands, Tex. I 0 - Sky Stage, Fred erick , Md . I P- 41 ROSS A rt Gallery Projection Ma pping, Sensbell um, San Francisco , 
Calif. I Q - Iowa City Mural, Iowa City, Iowa I R- Butterfly Mura l, Sound Mind Creative, Asheville , N .C. I 5 - McPolin Tunnel, Bill Louis, Park City, Uta h I T- Atomic, Hou de Sousa, 2018, Georgetown, D.C. I U- Kanuka st icks, Ma rt in H il l, New Zea land I V
Bighorn Migrat ing Mura l , Ink Dwel l, Lone Pine, Calif. I W- Se lfie Mural , 100 Arch itects, Lisbon, Portuga l I X- MOMENTS Festival, Imagine Ba llet , Ogden, Ut ah 



ONGOING COMMUNITY ENGAGEMENT 

• Host a Public Art Program launch event. 

• Integrate community engagement into the production of public art projects. 

• Use public art to reflect and tell the stories of the community. 

• Develop public art projects in conjunction with other community events that have a large draw. 

• Collaborate with existing organizations on the development of public art. 

• Work with community groups such as the neighborhood councils to identify additional sites. 

• Utilize local businesses and volunteer organizations to produce local art. 

• The Public Art Liaison should regularly attend Arts Summit meetings. 

• Develop a publicly accessible public art map. 

• Conduct public voting to select public art pieces. 

• Partner with Utah State University, Logan High School, and other schools to produce public art. 

• Include community members and organization representatives on the Public Art Board and panels. 

• Create professional development programming in collaboration with local art agencies. 

• Create a Public Art Program social-media presence. 

• Create a Public Art Program website. 

• Host events for the community to celebrate the completion of a new public artwork. 

• Document and market projects. 






