
Building Community 

Support for 

Preservation! 

   
 

Educate and Inspire! 



Education & 

Outreach 

are 

IMPORTANT 



Education = Public Relations 



Applicants and their assembled 
teams 

Potential applicants 

Elected officials 

Citizens of your community 

Other city departments 

Citizens yet to born 

Visitors 

Who else? 
 



    

The greater appreciation 

the public has for 

historic places, the 

review process,  

and the value of your 

commission, the easier 

and better for all! 



Educating the public challenging, 

takes time, personnel, patience, 

and creativity 



The public must understand your 
work, your purpose,  and the 

community’s vision for HP 

Be Proactive! 



“Guess what?! Our HPC 
which is a CLG pressured 
the SHPO and OEDIT for 
CDBG and NTHP funding 

to mitigate a 106!” 
 

AVOID JARGON! 



 Attend SHPO sponsored training 
workshops 

 Attend a meeting of another HPC 

 Take advantage of NAPC:   

   CAMP, Speaker’s Bureau, Forum 

 Subscribe to listservs 

 YOUR PERSONAL EDUCATION 
IS ONGOING  

  



 

WHAT IS THE #1 

WAY PEOPLE 

FIND OUT ABOUT 

YOU? 







• Introduction – purpose 

• Brief history of city 

• Meet the 

Commissioners 

• Meeting dates/times 

• Process and Incentives 

• Maps of Districts 

• Ordinances/Standards 

• Design Guidelines 

• Application Forms 

• Survey Forms and 

Reports 

• Testimonials 

• Resources/Links for 

help 
 

 

 
 







Well designed 
brochures: 

Mail!  
Post on Website! 

Hand out! 



 Meet with City Council 

on a regular, on-going 

basis 

 Joint work sessions with 

Planning/Zoning Board 

 Meet with fire/building 

official 

 Produce an Annual 

Report. Share with 

Council/post to website 

 

 

 Use Social Media 

Effectively! 

 Attend grand openings 

and ribbon cuttings  

 Invite the press to 

everything; befriend and 

train a friendly reporter 

 Provide articles on 

timely topics: 

maintenance and 

architectural styles 



http://www.bing.com/images/search?q=picture+historic+georgetown&id=3ED354E6EEBE1CEA84A67A6B186727EE814E5852&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown&id=3ED354E6EEBE1CEA84A67A6B186727EE814E5852&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown&id=3ED354E6EEBE1CEA84A67A6B186727EE814E5852&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown+colorado&id=65A4D81E5ABEEC2A0B361B79219C319EEB120006&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown+colorado&id=65A4D81E5ABEEC2A0B361B79219C319EEB120006&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown+colorado&id=65A4D81E5ABEEC2A0B361B79219C319EEB120006&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown+colorado&id=65A4D81E5ABEEC2A0B361B79219C319EEB120006&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown+colorado&id=65A4D81E5ABEEC2A0B361B79219C319EEB120006&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown+colorado&id=65A4D81E5ABEEC2A0B361B79219C319EEB120006&FORM=IQFRBA
http://www.bing.com/images/search?q=picture+historic+georgetown+colorado&id=1B31CE7382E78AA6D5A0D60A40475AA0EB24450C&FORM=IQFRBA
http://www.historicboulder.org/?site_id=1534
http://www.historicdenver.org/
http://hlinc.org/


Environmental 

Social 

Economic 



Collect and Tell! 

Statistics are a powerful tool – 

jobs, investment, increased 

property values, etc! 



Provide Walking Tours 

Behind the Scenes 

Tours  



HONOR AWARDS! 
  

Invite the Press! 

Invite Elected Officials! 

 Make it Fun! 

Interesting Venue! 

Creative Awards! 
 
 
 



 



Befriend and  

celebrate trades people! 
 

Reach out and inform  

real estate professionals! 



 Periodically send letters to contractors 
reminding them of your role and the 
boundaries of the district(s). 

 Invite interaction from them on your 
guidelines. Tap into their expertise.   

 Encourage preservation-minded 
tradespeople  and real estate 
professionals to join your commission. 

 Provide preservation resources. 





Your 

Turn! 


